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T H E  TAC T I CA L  E D G E
	 Widely considered the leading authority in tactical operations  
information, The Tactical Edge reaches approximately 50,000 law  
enforcement officers from more than 18,000 agencies and divisions  
in both digital and print. For more than 35 years, our award-winning  
journal has been on the forefront of law enforcement publications, 
featuring lifesaving information from a legion of seasoned experts. 
Articles focus on current tactical and patrol topics as well as a section 
on crisis negotiation.  
	 Place your company’s message in our highly-esteemed publication 
and become a part of the trustworthy image NTOA imparts through 
publishing training and library resources.

N TOA  CO N F E R E N C E  S H OW  G U I D E
	 The NTOA’s annual tactical conference is attended by approximately 
1,500 law enforcement officers and features a spectacular two-day trade 
show. Select vendors are featured in color advertisements in the show 
guide received by all students, instructors and vendors.

THE MARKET FOR SWAT AND F IRST 
RESPONDER INFORMATION IS  HOT !

	 Current events can drive the market and recent incidents have 
created a vital need for sound, cutting-edge tactics and solutions 
for law enforcement. Our publications are only available to paid 
members of NTOA.  
	 What does this mean to you, the advertiser? Because our  
members have paid for their publication, they look forward to 
receiving each issue, and they read it cover to cover! And because 
we are widely considered the leading national professional journal 
for law enforcement first responders, our members tell us they 
save each issue for future reference!

50,000+
LAW ENFORCEMENT

OFFICERS

18,200+
AGENCIES

65,180+
FACEBOOK, TWITTER &

INSTAGRAM FOLLOWERS

The NTOA was established in 1983 as a resource for law enforcement professionals responsible for 
the response and resolution of critical incidents. Today, NTOA is the leading non-profit association 
dedicated to the advancement of the law enforcement profession throughout the world. 

NATIONAL TACTICAL OFFICERS ASSOCIATION

R E A C H
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NTOA has seen a dramatic increase in the  

number of companies and training organiza-

tions requesting corporate sponsorship and 

advertising space in The Tactical Edge journal. 

While many offer a credible training program 

to the law enforcement community, there are 

companies and organizations that have provid-

ed less than acceptable or even unsafe training.

The NTOA is concerned about the NTOA “im-

plied endorsement” of these training compa-

nies when they appear in The Tactical Edge. 

Therefore, the NTOA has implemented updated 

advertising and sponsorship requirements  

for training organizations.

The NTOA reserves the right to reject any  

advertisement which promotes training classes 

that directly compete with NTOA training.  

In addition, approved training organizations 

are permitted only one half page of adver-

tising per issue, pending approval of NTOA 

executive director.

In order to be considered for advertising and 

sponsorship, a training organization must be  

recommended by two NTOA board members 

or a section chair. In addition, the following  

conditions must be met: 

The company will provide NTOA with: 

1. �Company overview (500 words or less)
listing services and training courses.

2. �Business structure, sole proprietorship,
partnership, corporation type.

3. �Business experience serving the law
enforcement community.

4. �Three letters of reference from agencies
that your company has trained.

5. �List of business owners, names, business
addresses and telephone numbers.

6. �If a corporation or non-profit, list of names
and addresses of board of directors.

7. ���For non-profit organizations, a copy of the
IRS non-profit exemption letter indicating
type of non-profit, and also a copy of the
organization’s bylaws.

8. �Names of instructors and a listing of
their background, training, experience
and qualifications.

All information should be mailed to:  
NTOA Advertising

114 Knollwood Dr • Lansdale, PA 19446

N TOA  A DVE RT I S I N G  A N D  S P O N S O R S H I P  P O L I C Y 
F O R  T R A I N I N G  O R G A N I Z AT I O N S

P A R T N E R S H I P  O P P O R T U N I T I E S
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PARTNER WITH NTOA AND GET RESULTS
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NTOA MEMBERSHIPS

* Other: Explosive Ordinance Disposal, 
Command, Fire/EMS, K9, Narcotics, 
Sniper, Training, Investigations, Military

CRISIS NEGOTIATORS 

OTHER*
CORRECTIONS

60%
SWAT

27%
PATROL

6% 
4% 

1% 2% 
TACTICAL EMERGENCY
        MEDICAL SERVICES

* ��Other: Explosive Ordinance Disposal,
Command, Fire/EMS, K9, Narcotics, 
Sniper, Training, Investigations, Military

T H E  TAC T I CA L  E D G E  
R E AC H E S  5 0 ,0 0 0 +  
O F F I C E R S  I N  M O R E  T H A N  
1 8 ,0 0 0  L AW  E N F O R C E M E N T 
AG E N C I E S  A N D  D I VI S I O N S  I N 
T H E  U . S .  A N D  A R O U N D  
T H E  WO R L D.



1. �All artwork must be accompanied by a
match print or laser output. Without a hard
copy of the ad, NTOA cannot be held responsi-
ble for the outcome of the ad. This includes
any artwork that is emailed to NTOA.

2. �New advertisers must prepay first ad
— no exceptions.

3. �No cancellations can be accepted after the
materials deadline date.

4. �All advertising charges are due from contract
signee 30 days from invoice date (net 30).

5. �All advertising invoices “Past Due” will be
subject to a 1.5% interest fee.

6. �No new advertising will be accepted if an
advertiser has an outstanding balance
over 45 days.

7. �The ad tear-sheet and one complimentary
copy of The Tactical Edge magazine will be
mailed to the advertiser on the publishing
date. Materials contained in The Tactical Edge
are law enforcement sensitive.

8. �The NTOA reserves the right to reject any
advertising deemed unacceptable. New
advertisers will provide company information
to the NTOA before ad space is reserved.

9. �Materials submitted to the NTOA for
publication become property of the NTOA
and will not be returned.

NTOA does not offer commission on  
any advertisement due to our non-profit 
status. All rates are net.

A D V E R T I S I N G  T E R M S  A N D  C O N D I T I O N S

D E S I G N  S E R VI C E S
The NTOA can design your 
ad or insert for a charge  
of $125 per hour. For more  
information, email:  
info@graphicedge1.com

D I G I TA L  
R E Q U I R E M E N T S 
File format - PDF    
We ONLY accept digital ads  
created with the following  
programs: InDesign, Illustrator 
and Photoshop.

All graphics/images should be 
converted to CMYK and MUST  
be saved at 300dpi.

Be sure to flatten all artwork, 
and save text to outlines.  
Embed all fonts and images  
when creating PDF f iles.  
PDF files must be created in  
Adobe Acrobat. 

ADDITIONAL CHARGES
A minimum fee of $60 will be 
charged for any artwork received 
that requires alterations. You will  
be notified before any alterations 
are made. 

A D  S U B M I S S I O N :
Artwork
ntoaadvertising@ntoa.org
We can accept files up to 15 MB.

Insertion Order
ntoaadvertising@ntoa.org 
We can accept files up to 15 MB.

Commission
We do not offer commission 
on any advertisement. All 
rates are net. 

Q U E ST I O N S?
Advertising
Corey Luby 
ntoaadvertising@ntoa.org 
800-279-9127, ext. 111

A D  S P E C I F I C A T I O N S

Please use the specifications below and on page 6 when submitting advertising for 
The Tactical Edge and the Conference Show Guide.

Thank you for choosing to advertise with the NTOA. By placing an advertisement in an 
NTOA publication, you are bound by the following terms and conditions.
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2/3 Vertical

2/3 Vertical:
Ad Size:  4.700" x 9.875"

Full Page with Bleed: 
Live Area:	 7.625" x 10.125"
Trim:	 8.375" x 10.875"
Bleed:	 8.875" x 11.375"

Full Page - no Bleed: 
Ad Size:	 7.375" x 9.875"

Full Page 
with Bleed

No Bleed

2 Page Spread:
Live Area:	 16.00" x 10.125"
Gutter: .5”
Trim:	 16.75" x 10.875"
Bleed:	 17.25" x 11.375"

2 Page Spread

Trim Size = 16.75" x 10.875"

Bleed = 17.25" x 11.375"

2 PAGE SPREAD

Gutter 
Keep essential text and graphics 

out of the 1/2 inch gutter

Trim Size = 8.375" x 10.875"

Bleed = 8.875" x 11.375"

FULL PAGE

*Live Area

7.625" x 10.125"

*Live Area = 16.00" x 10.125"

ad sizes
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1/2 Horizontal1/2 Island

1/2 Horizontal
Full Bleed

1/2 Page with Bleed:
Live Area:	 7.625” x 5.45”
Trim:	 8.375” x 5.45”
Bleed:	 8.875” x 5.95”

1/2 Page:
Island:	 4.700" x 7.375"
Horizontal:	 7.375" x 4.700"

1/3 Vertical1/3 square

1/3 Page:
Square:  4.875" x 4.875"
Vertical:  2.33" x 9.875"

* *

*



A D V E R T I S I N G  R A T E S  &  D A T E S

AD SIZE 1x color 2x Color 3-4x Color

Two-page Spread $3,500 $3,300 $3,000

Full Page $2,000 $1,850 $1,750

2/3 Vertical $1,725 $1,600 $1,450

1/2 Island or Horizontal $1,500 $1,400 $1,250

1/3  Square or Vertical $1,200 $1,075 $975

Page 1 - Full Page $2,500 (4x only)

Cover 2 - Full Page $2,700 (4x only)

Cover 3 - Full Page $2,500 (4x only)

Cover 4 - Full Page $3,000 (4x only)

THE TACTICAL EDGE RATES PER ISSUE

AD SIZE Color Only

Two-page Spread $1,800

Full Page $1,000

1/2 Horizontal $800

Cover 2 - Full Page $1,400

Cover 3 - Full Page $1,200

Cover 4 - Full Page $1,600

ANNUAL CONFERENCE SHOW GUIDE RATES

ISSUE AD SPACE AD MATERIALS DUE PUBLISH DATES

TE WINTER Nov. 15 Nov. 25 FEBRUARY

TE SPRING Feb. 15 Feb. 25 MAY

TE SUMMER May 15 May 25 AUGUST

TE FALL Aug. 15 Aug. 25 NOVEMBER

CONFERENCE GUIDE DIGITAL June 15 June 25 Distributed at 
Conference

DEADLINES
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A D  I N S E R T I O N  O R D E R

NTOA Advertising Representative: 800-279-9127, ext 111 
All items and conditions noted in the enclosed “Advertising and Billing Policy” are a part of this contract 
and are agreed to by the Contract Signee. We do not offer commission on any advertisement due to our 
non-profit status. (Representing ad agencies must abide by the net 30 provision).

_______________________________________________    ____________________________________________     ___________________                   

    Advertiser Representative (Print name)     Advertiser Representative (Signature)          Date

PLEASE CHECK BOX FOR ISSUE/AD SIZE & SIGN SECTION BELOW
(SEE PAGES 5 & 6 FOR AD SPECIFICATIONS & SIZES.)

Annual Conference Show Guide

Ad Size  Color Only Ad Cost Ad Cost Ad Due

q  Two-page Spread Color  $1,800 June 25

q  Full Page Color $1,000 June 25  

q  1/2 Horizontal Color $800 June 25

q  Cover 2 - Full Page Color  $1,400 June 25

q  Cover 3 - Full Page Color  $1,200 June 25

q  Cover 4 - Full Page Color  $1,600 June 25

The Tactical Edge

Ad Size 1x Color 2x Color 3-4x Color Ad Cost Ad Due

q  Winter q  Two-page Spread $3,500 $3,300 $3,000 Nov. 25

q  Spring q  Full Page $2,000 $1,850    $1,750 Feb. 25

q  Summer q  2/3 Vertical $1,725 $1,600     $1,450 May 25

q  Fall q  1/2 Island or Horizontal $1,500 $1,400  $1,250 Aug. 25

q  1/3 Square or Vertical $1,200 $1,075      $975

q  Page 1 - Full Page  $2,500 (4x only)

q  Cover 2 - Full Page  $2,700 (4x only)

q  Cover 3 - Full Page $2,500 (4x only) 

q  Cover 4 - Full Page  $3,000 (4x only)

AD Totals    $

Company Name   ________________________________________    Company Representative   ___________________________________	

Address   _________________________________________________________________________________________________________________

City _______________________________________________________________________________   State  _________   Zip  ________________	

Send invoice to (Name)   __________________________________________________________________________________________________	

Address  __________________________________________________________________________________________________________________	

Phone  ________________________________________________________   Fax  _____________________________________________________   	

Email  ________________________________________________________   Purchase Order Number _________________________________
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enewsletter advertising

BANNER AD SPACE BANNER AD MATERIALS PUBLISH DATES

JANUARY 5 JANUARY 10 JANUARY 15

FEBRUARY 5 FEBRUARY 10 FEBRUARY 15

MARCH 5 MARCH 10 MARCH 15

APRIL 5 APRIL 10 APRIL 15

MAY 5 MAY 10 MAY 15

JUNE 5 JUNE 10 JUNE 15

JULY 5 JULY 10 JULY 15

AUGUST 5 AUGUST 10 AUGUST 15

SEPTEMBER 5 SEPTEMBER 10 SEPTEMBER 15

OCTOBER 5 OCTOBER 10 OCTOBER 15

NOVEMBER 5 NOVEMBER 10 NOVEMBER 15

DECEMBER 5 DECEMBER 10 DECEMBER 15

DEADLINES
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NTOA ENEWSLETTERS ARE EMAILED TO MORE THAN 
50,000 LAW ENFORCEMENT PROFESSIONALS.

These eNewsletters will be sent to our membership list and law enforcement contacts  
12 times per year. At times, there may be some special eNewsletters distributed, and we  
will be sure to let you know if there are advertising opportunities available in those as well.

Top Banner, 600px x 75px ($2,100)  |  Middle Banner 600px x 75px ($1,800)

215px x 240px ($1,450)

THE AVAILABLE SIZES AND RATES ARE AS FOLLOWS:

Please contact our Advertising Director at 800-279-9127, ext. 111 as this limited space will fill quickly.



E N E W S L E T T E R  A D V E R T I S I N G  C O N T R A C T

Ad Size Cost

❏ Top Banner $2,100

❏ Middle Banner $1,800

❏ 215px X 240px  $1,450

Company Name   ________________________________________________________________________________________________________    

Contact Name   __________________________________________________________________________________________________________	

Address   ________________________________________________________________________________________________________________

City   ______________________________________________________________________________   State   ________   Zip   ________________	

Phone   _______________________________________________________   Fax   _____________________________________________________   	

Email   ___________________________________________________________________________________________________________________

Payment

q Check          q Visa          q Mastercard          q American Express	

Card Number:   ___________________________________________________________________________________________________________    

Cardholder name:  __________________________________________________ Card Code: __________________ Exp. Date: ____________	

Billing Address:   __________________________________________________________________________________________________________

Cardholder Signature:    __________________________________________________________________________________________________

Total Charge   ___________________________________________________________________________________________________________    

Ad URL   _________________________________________________________________________________________________________________    

Specifications: Format file:  .jpeg, .png, or .gif  (Please email ads to ntoaadvertising@ntoa.org)

1/15 2/15 3/15 4/15 5/15 6/15 7/15 8/15 9/15 10/15 11/15 12/15
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Number of eNewsletter issues ad to be placed in:
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1. Logo will be on opening and closing slides (must provide logo).

2. �Logo will also be on every slide in the presentation (must provide logo).

3. �A 30-second/80-word message at the beginning and end of the webinar (must provide). 
NTOA reserves the right to edit.

4. �A controlled email message to participants after the webinar. Live webinars only.
(Must provide content.)

5. Logo on virtual backdrop for instructor-led video webinars only. (Must provide logo.) See image:

Value Added - Webinar is added to the On-demand section for continued learning.  
Benefits 1 – 3 will be included. All webinars must be viewed from beginning to end for 
participants to receive certificate.

Webinar sponsorship benefits

SAM
PLE

Sponsored By:

SPONSOR
LOGO HERE



W E B I N A R  S P O N S O R S H I P  C O N T R A C T

Pricing Sponsorship Package            Cost

❏ 1  Webinar $1,500

❏ 3  Webinars         $3,000 ($1,000 per)

❏ 6  Webinars     $5,500 ($917 per)

Company Name   ________________________________________________________________________________________________________    

Contact Name   __________________________________________________________________________________________________________	

Address   ________________________________________________________________________________________________________________

City   ______________________________________________________________________________   State   ________   Zip   ________________	

Phone   _______________________________________________________   Fax   _____________________________________________________   	

Email   ___________________________________________________________________________________________________________________

Payment

q Check          q Visa          q Mastercard          q American Express	

Card Number:   ___________________________________________________________________________________________________________    

Cardholder name:  __________________________________________________ Card Code: __________________ Exp. Date: ____________	

Billing Address:   __________________________________________________________________________________________________________

Cardholder Signature:    __________________________________________________________________________________________________

Total Charge   ___________________________________________________________________________________________________________    

Specifications: Format file:  .jpeg, .png, or .gif  (Please email ads to ntoaadvertising@ntoa.org)
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